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Year 1 - Fall
COM 101 Communication Analysis 3

MER 135 Merchandise Buying 3

Foundation English 4

Liberal Studies and/or Diversity 3

General Elective Course 2

Year 1 - Spring
MER 235 Evaluating Apparel Quality 3

CST 111 Fundamentals Of Public Speaking 3

Foundation Math 3

Liberal Studies and/or Diversity 3

General Elective Course 3

Year 2 - Fall
ADV 207 Introduction To Advertising 3

COM 200 Basic Communication Theory 3

PR 272 Introduction To Public Relations 3

Merchandising Elective 3

Liberal Studies Science and Applied Science 3

Year 2 - Spring
ADV 307 Advertising Copy And Layout 3

Liberal Studies and/or Diversity 3

Liberal Studies and/or Diversity 3

General Elective Course 3

General Elective Course 3

Year 3 - Fall
MER 331 Merchandising Planning And Control 3

PR 373 New Media Engagement 3

Liberal Studies and/or Diversity 3

COM 131 Writing For Communication Channels 3

Liberal Studies and/or Diversity 3

Year 3 - Spring
MER 300W or ADV 311W 3

Liberal Studies Lab Science Lecture 3

Liberal Studies Lab Science Lab 1

General Elective Course 3

General Elective Course 3

General Elective Course 3

Year 4 - Fall
MER 431 Visual Merchandising 3

General Elective Course 3

General Elective Course 3

General Elective Course 3

General Elective Course 3

Year 4 - Spring
MER 490C Professional Practices For Merchandising 3

General Elective Course 3

General Elective Course 3

General Elective Course 3

General Elective Course 3


